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1. Executive 
Summary
The second stage of consultation 
of the Hatfield 2030+ project 
focused on testing the emerging 
vision, objectives and project 
ideas for Hatfield.

The consultation ran throughout 
February and March 2016 
including a series of drop in 
events, short survey questionnaire 
and longer online questionnaire 
as well as various material 
including consultation boards and 
a summary report being placed 
on the project website. Events 
included:

• Stakeholder launch at Beales 
Hotel - 25th February 2016

• Hatfield general market stall - 
27th February 2016

• University student drop in - 4th 
March 2016

• Hatfield farmer’s market stall - 
5th March 2016

• University staff drop in - 6th April 
2016

An advert was placed in the 
Welwyn Hatfield Times and the 
events were also advertised via 
social media and the Hatfield 
2030 + website.

A total of 130 questionnaire 
responses were received, 22 
online and 108 shorter hardcopy 
postcards. A summary of 
responses is provided here.

Overall the results showed 
strong support for the majority of 
objectives and project ideas, with 
a particular emphasis on town 
centre improvements, promoting 
business and enterprise and 
enhancing the pedestrian 
environment.

• Town centre - improvement to 
the town centre is considered 
to be the most critical area for 
change. Significant improvement 
and change to the centre is 
necessary for the community 
to feel that regeneration 
has ‘happened’ and this is 
considered a priority above 
improving other centres.

• Transport and movement - 
was a strongly supported area 
of intervention. In particular 
is recognition of the need 
to remove subways and 
underpasses. Addressing 
weaknesses in walking routes 
and pedestrian connections was 
very popular.

• Business - enterprise emerged 
as a highly popular topic  
focused more on enhancing 
local skills and supporting small 
businesses. 

• Housing - the need for new 
homes was generally well 
supported. Housing renewal was 
identified as being marginally 
more popular than delivering 
new homes (in the long 
questionnaire). 

• Art and culture - there was 
positive feedback about 
the role of art and culture in 
regenerating the town, although 
with less support for ‘iconic 
art interventions’ than ‘general 
public realm improvements’. 
Anecdotally, there was concern 
that cosmetic improvements 
might come at a cost of more 
important and expensive 
investment.

• Community - providing modern 
community services as a 
principle received a high level 
of support, with the idea of 
providing a new multi service 
community hub in the town as 
being strongly supported.

• Governance and delivery - a 
key consultation output that 
is the need for emphasis not 
only on long term challenging 
projects but also medium and 
shorter term local interventions 
to kick start change
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SUMMARY OF RESULTS

Vision
• What do you think about the strap 

line “Hatfield - Unlocking our 
potential”? - 61.5% support on 
the short questionnaire 

SHORT QUESTIONNAIRE

Hatfield 2030+ Objectives
• Making sure all of Hatfield’s 

centres are linked up and are 
places people want to visit in 
the day and at night, including 
Hatfield town centre -  85.7% 
support.

• Promoting an environment for 
business and enterprise, ensuring 
the space and skills for business 
to grow and stay - 85.4% support.

• Providing modern 21st century 
community services, across 
education, leisure, sport and 
culture - 83.7% support.

• Reducing car dominance and 
providing high quality walking 
and cycling routes and efficient 
public transport - 80.0% support. 
Providing a range of new and 
improved housing for residents, 
across the housing ladder - 77.4% 
support.

• Regenerating the town through 
art, culture and place making, to 
redefine Hatfield’s identity - 66.0% 
support.

Hatfield 2030+ Projects
• A long term strategy for the town 

centre which brings in new uses 
and activities, including new 
housing - 89.1% support.

• Developing a new exciting 
community building as a focus 
for enterprise, arts, culture, digital 
art, community activities and local 
services - 78.0% support.

• Prioritising pedestrians, making 
crossing roads easier and 
safer and removing subways, 
particularly at Queensway and 
Comet Way - 77.6% support. 

• Using art and design to improve 
the look and feel of Hatfield, 
particularly along key routes such 
as the station to town centre, 
Galleria and university - 75.9% 
support.

FULL QUESTIONNAIRE

Hatfield 2030+ Objectives
Town Centre Objectives

• Strengthen the town centre the 
town centre so it becomes a more 
desirable place to visit, relax and 
live in - 91% support.

• Recognise that Hatfield is a town 
of many centres, from the town 
centre to Old Hatfield, Galleria and 
High View, and that each of these 
needs to have a clear, distinct and 
valued offer - 72.2% support.

Place Making Objectives

• Use public realm investment to 
create better spaces around the 
town, following the example at 
Hatfield Station - 80.9% support.

• Use art, signage and cultural 
investment to help improve the 
identity and image of the town - 
66.6% support.

Transport and Movement 
Objectives

• Improve the experience of walking 
and cycling, providing safe and 
convenient routes for residents 
and visitors - 95.2% support.

• Connect the town with an 
ambitious, affordable and 
innovative long term public 
transport strategy - 95.2% 
support.

• Develop a green infrastructure 
strategy to encourage the use of 
green spaces and support healthy 
and active lifestyles - 90.4% 
support.

• Break down the east-west A1M 
/ Comet Way town division to 
improve connections across 
Hatfield - 71.4% support.

Housing Objectives

• Deliver housing renewal in key 
areas to improve the housing 
stock 85.0% support.

• Support the idea of housing 
growth to help bring new residents 
to increase spend and use of local 
services to regenerate the town - 
71.4% support
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• Reduce the impact of HMOs on 
residential neighbourhoods - 
73.6% support.

Community Infrastructure 
Objectives

• Improve the provision and 
location of the leisure and fitness 
offer within Hatfield, to deliver 
quality services and support 
healthy living - 80.1% support.

• Support the growth of the social, 
leisure and night time economy 
that meets the needs of both 
local people and the student 
population - 76.1% support.

• Recognise arts, heritage, 
sports and culture, including 
digital culture, as a key driver 
for community and physical 
regeneration - 76.1% support.

Business and Enterprise 
Objectives

• To retain and expand the 
existing business community in 
Hatfield - 85.7% support.

• Ensure residents are skilled and 
able to connect to employment 
opportunities in and around 
Hatfield - 85.7% support.

• Create opportunities and 
physical space for local 
enterprise and business start-
ups (including post university 
entrepreneurship) to emerge, 
grow and be retained in Hatfield 
- 85.0% support.

Hatfield 2030+ Projects
Town Centre Projects

• Establish a long term 
development strategy for the 
town centre based on bringing 
in new homes to the town centre 
to increase footfall, as well as 
introducing other activities such 
as community or business, 
to diversify the offer - 71.4% 
support

• Continue the planned renewal 
of Hatfield Old Town - 66.6% 
support.

• Bring forward the planned 
regeneration of High View - 
66.6% support

• Improve the environment around 
Parkhouse Court, the Galleria 
and Harpsfield Broadway- 55% 
support.

Place making Projects

• Connect the important areas 
of the town (Old Hatfield, the 
station, town centre, Galleria, 
university and business park) 
by delivering a series of public 
realm and art investment - 
60.0% support

• Develop coherent branding for 
the town which is reflected in 
iconic outdoor art interventions - 
51.9% support.

Transport and Movement 
Projects

• Improve pedestrian and cycle 
routes fixing the gaps in existing 
networks and providing good 
quality “at-grade” connections 

and crossings - 85.0% support

• Improve the bus service routes, 
based around ‘figure of eight’ 
idea that connect the town 
centre, railway station, High 
View, business park, Galleria, 
university campuses, Birchwood 
and potential future new centres 
and neighbourhoods - 85.0% 
support.

• Support a potential long term 
shuttle or rapid bus system 
along dedicated corridors which 
link the town’s centres 80.0% 
support. 

• Connect key town assets by 
delivering a series of public 
realm, way-finding and place-
making initiatives 71.4% 
support.

• Investigate a cycle-hire scheme 
for operation in Hatfield - 50.0% 
support.

Housing projects

• Ensure that any housing growth 
sites allocated through the 
Local Plan are well connected 
to the rest of the town, use 
land efficiently and provide 
high quality physical and social 
infrastructure - 95.2% support.

• Look at opportunities to improve 
the housing stock, particularly in 
south Hatfield - 76.1% support.

• Champion emerging designs for 
low cost sustainable housing to 
develop a test case in Hatfield - 
57.1% support. 

• Deliver higher density residential 
development in key locations, 
notably the town centre, High 
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View and around Hatfield Station, 
to help increase footfall and attract 
investment - 52.3% support.

Community Infrastructure projects
• Undertake an assessment of the 

existing leisure portfolio to identify 
opportunities for a rationalised and 
enhanced offer - 83.3% support.

• Undertake an assessment of wider 
public sector assets to determine 
opportunities for service delivery 
efficiencies and integration - 83.3% 
support.

• Explore the feasibility of delivering 
a community multiservice centre 
potentially offering community 
spaces, arts / art house cinema / 
theatre, health and conferencing - 
75.0% support

• Explore the feasibility of providing 
pop-up retail units for arts and 
fashion students at the University 
and College - 66.7% support.

• Establish a positive and open 
mechanism for greater student and 
resident integration across projects 
and activities 65.0% support.

Business and Enterprise Projects

• Provide an integrated skills and 
training strategy linking schools, 
Oaklands College, the community, 
the University and business 85.7% 
support.

• Provide small business support by 
ensuring the provision of flexible 
and affordable business units, 
including identifying potential sites 
- 76.2% support.

• Support the delivery of a 
convergence / digital lab innovation 

centre in the town, that is a centre 
for digital and visual art ideas and 
company start-ups, building on 
University of Hertfordshire’s world 
class recognition in this area - 
70.0% support.

• Support the long term development 
of a bio-science park, in 
collaboration with and in close 
proximity to the university - 61.9% 
support.

• Support the long term expansion 
of the business park by identifying, 
allocating and protecting space - 
57.1% support.
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In July 2015 the Hatfield Renewal 
Partnership commissioned Nexus 
Planning, Broadway Malyan, 
Systra, Colliers International 
and Kevin Murray Associates to 
work in partnership with them to 
prepare the Hatfield New Town 
Regeneration Framework (Hatfield 
2030+), to establish a longer term 
economic and spatial vision for 
the town.

In October and November 2015 
consultation was undertaken to 
capture aspirations of Hatfield 
residents and businesses for 
the town’s future. A number 
of public events were held as 
well as targeted events visiting 
community centres, local schools, 
youth centres and workshops with 
the business community and local 
stakeholders. 

A number of key themes emerged 
from the consultation including 
housing, competitiveness, 
accessibility and connectivity and 
the town centre offer (see Hatfield 
2030+ Consultation Report 
December 2015 for results).

Purpose
The purpose of this second 
stage of consultation was to 
give the public and stakeholders 
the opportunity to comment on 
the vision, project ideas and 
objectives for Hatfield 2030+ 
which emerged from the previous 
stage of consultation.

Structure of the report
The remainder of the report is 
structured as follows:

• Summary of our approach – 
a summary of how, where and 
with whom consultation took 
place

• Short Questionnaire 
responses – a detailed 
breakdown of response 
received to the short 
questionnaire

• Full Questionnaire 
responses – a detailed 
breakdown of responses 
received to the full 
questionnaire 

• Stakeholder events - results 
of the Stakeholder briefing 
at Beales Hotel and the 
University staff drop in day 
(which was a discussion 
session rather than focused 
on questionnaire responses).

2. Introduction
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This second stage of consultation 
took place throughout February 
and March 2016 and provided 
opportunities for stakeholders and 
the wider community to contribute 
in the form of public engagement 
‘drop in’ events, targeted 
stakeholder events as well as an 
online questionnaire.  These were 
advertised through social media 
and an advert was placed in the 
Welwyn Hatfield Times. The project 
website directed people to provide 
comments through a structured 
questionnaire online.  At the ‘drop 
in’ events a short questionnaire was 
distributed for completion. 

A number of public and targeted 
stakeholder events were held. The 
public drop-in events included:

• Saturday 27th February, 10am – 
1pm. Hatfield General Market

• Friday 4th March, 11am – 4pm. 
University of Hertfordshire, The 
Forum

• Saturday 5th March, 9am – 12pm. 
Hatfield Farmers Market

The events above were all held 
in public places, enabling people 
to either plan to attend and 
share their ideas, or to take the 
opportunity in passing. To support 
these drop-in events a mobile 
coffee cart was hired to animate 
the event, providing an attractive 
point of interest and an incentive to 
complete a survey with the offer of 
a free tea, coffee or hot chocolate 
on completion. 

Targeted stakeholder events 
included a briefing at Beales Hotel 
on 25th February (6pm-7.30pm) 
which offered key stakeholders a 
chance to hear about the vision, 
themes and key projects identified 
by the team and share their 
thoughts on the proposals through 
discussion and via questionnaires. 

Finally, a drop-in style stakeholder 
event was held on 6th April 
(12pm - 2pm) at the University 
of Hertfordshire’s, College Lane 
Campus intending to target staff 
and to make connections with key 
departments that could assist and 
help drive future projects in the 
town.

In addition to the surveys 
completed at the targeted 
engagement and drop-in events, 
there was the opportunity to 
participate online. The project 
website (www.hatfield2030.co.uk) 
provided a central online location 
for disseminating information 
on the consultation process. 
Dedicated Twitter (@Hatfield2030) 
and Facebook (facebook.com/
Hatfield2030) accounts were used 
to direct people to the events, in 
addition to directing people to the 
online survey. 

Data Collection
The primary method for collecting 
data has been through structured 
surveys. These surveys were used 
to capture responses in writing from 
the informal targeted engagement 
events, the public drop-in events 
and also online, with participants 
being directed either through the 
website or social media feeds. A 
total of 130 completed surveys 
were received.

3. Summary of our 
Approach
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4. Short questionnaire 
responses

The short questionnaire was 
designed to enable a ‘quick 
response’ to a few key questions, 
saving participants time but 
providing valuable feedback.  A 
total of 108 questionnaires were 
returned, the responses to which 
are outlined below. 

Vision 
Respondents were asked if 
they had any comments on the 
strapline for Hatfield 2030+. 
Around 60 percent of respondents 
supported the strapline.

Comments
Respondents were asked if 
they had any further comments 
regarding Hatfield 2030+, the 
table below is a summary of 
answers received.

Comment Total

Improved public 
transport wanted

6

Hatfield needs improving 5

More variety of shops 5

Road surfaces need 
improving

5

An improved night time 
economy

4

Improved cycle routes 3

Good ideas 3

More events needed in 
Hatfield

3

Comments received included: 

“All good, just a little concerned 
about emphasis on cultural 
regeneration as everyone seems 
to be doing it - how will Hatfield 
differentiate itself?”

“Buses to be more frequent 
from the University to Hatfield 
Station”.

“The recurring theme of a 
disconnected Hatfield has 
clearly been taken on board and 
thoroughly addressed”.

Great Idea Not Sure Not Keen Total

Total % Total % Total %

What do you think about the strap 
line “Hatfield - Unlocking our 
potential”?

56 61.5 28 30.8 7 7.7 91
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Headline Objectives
Respondents were asked 
if they supported selected 
headline objectives for Hatfield 
2030+. Over three quarters of 
respondents agreed with five of 
the objectives.  

The most popular objectives were 
to ‘make sure all of Hatfield’s 
centres are linked up and are 
places people want to visit in 
the day and at night, including 
Hatfield town centre’ and to 
‘promote an environment for 
business and enterprise, ensuring 
the space and skills for business 
to grow and stay’

Great Idea Not Sure Not Keen Total

Total % Total % Total %

Making sure all of Hatfield’s centres 
are linked up and are places people 
want to visit in the day and at night, 
including Hatfield town centre

78 85.7 12 13.2 1 1.0 91

Promoting an environment for 
business and enterprise, ensuring 
the space and skills for business to 
grow and stay

88 85.4 20 19.0 1 1.0 105

Providing modern 21st century 
community services, across 
education, leisure, sport and culture

87 83.7 13 12.5 4 3.8 104

Reducing car dominance and 
providing high quality walking and 
cycling routes and efficient public 
transport

84 80.0 20 19.0 1 1.0 105

Providing a range of new and 
improved housing for residents, 
across the housing ladder

82 77.4 15 14.2 9 8.5 106

Regenerating the town through art, 
culture and place making, to redefine 
Hatfield’s identity

64 66.00 29 29.9 4 4.1 97
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Project Ideas
Respondents were asked if they 
agreed with four project ideas that 
have evolved for Hatfield 2030+. 
The ideas received support 
with at least three quarters of 
respondents agreeing with the 
project ideas presented. These 
are summarised below.

Great Idea Not Sure Not Keen Total

Total % Total % Total %

A long term strategy for the town 
centre which brings in new uses and 
activities, including new housing

90 89.1 9 8.9 2 2.0 101

Developing a new exciting 
community building as a focus 
for enterprise, arts, culture, digital 
art, community activities and local 
services

82 78.0 20 19.0 3 2.9 105

Using art and design to improve the 
look and feel of Hatfield, particularly 
along key routes such as the 
station to town centre, Galleria and 
university

82 75.9 20 18.5 6 5.6 108

Prioritising pedestrians, making 
crossing roads easier and safer and 
removing subways, particularly at 
Queensway and Comet Way

83 77.6 18 16.8 6 5.6 107
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5. Full questionnaire 
responses

The full questionnaire was made 
available on survey monkey, 
a total of 22 people made a 
response.  A summary of the 
results can be found below.

Do you have any comments on 
the Vision Statement? 

Respondents were asked if they 
had any comments on the Vision 
Statement below:

“Hatfield 2030: a well connected, distinctive and multi 
centred town with a renewed ‘New Town’ pioneering and 
entrepreneurial spirit.

A town that re-balances economic growth and world 
class education assets with new and rejuvenated 
housing, excellent community, culture, retail and leisure 
facilities and a series of well connected urban centres.”

Comments received on the Vision Statement included:

“It appears to be all inclusive and captures aspirations very well”

“This is going to be very difficult to achieve based on the businesses currently in the town 
centre. Too many of the same type of shop are being allowed to open”.
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Town Centre Objectives
When respondents were asked if they agreed with the town centre objectives, over 90 per cent thought that 
‘strengthening the town centre the town centre so it becomes a more desirable place to visit, relax and live in’ 
is a ‘great idea’. Just under three quarters of respondents supported the objective ‘recognise that Hatfield is 
a town of many centres, from the town centre to Old Hatfield, Galleria and High View, and that each of these 
needs to have a clear, distinct and valued offer’.

Hatfield Town Centre

Great Idea Not Sure Not Keen Total

Total % Total % Total %

Strengthen the town centre the town 
centre so it becomes a more desirable 
place to visit, relax and live in.

20 91.0 1 4.5 1 4.5 22

Recognise that Hatfield is a town of 
many centres, from the town centre to 
Old Hatfield, Galleria and High View, 
and that each of these needs to have 
a clear, distinct and valued offer.

13 72.2 5 27.8 0 0.0 18

Comments received included:

“Recognise that Old Hatfield has a great history that should be maintained”.  

“Particularly like the recognition of many centres with an offer, even if that offer is very different in each 
place”.
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Town Centre Projects
Respondents were asked if they agreed with the suggested town centre projects.  Just under three quarters of 
respondents thought that ‘establishing a long term development strategy for the town centre based on bringing 
in new homes to the town centre to increase footfall, as well as introducing other activities such as community 
or business, to diversify the offer’ was a ‘great idea’.  Two thirds of respondents agreed with ‘continuing the 
planned renewal of Hatfield Old Town and bringing forward the planned regeneration of High View’. The least 
supported idea, with just over fifty per cent support, was to ‘improve the environment around Parkhouse Court, 
the Galleria and Harpsfield Broadway’.

Great Idea Not Sure Not Keen Total

Total % Total % Total %

Establish a long term development 
strategy for the town centre based on 
bringing in new homes to the town 
centre to increase footfall, as well as 
introducing other activities such as 
community or business, to diversify 
the offer.

15 71.4 6 28.5 0 0.0 21

Continue the planned renewal of 
Hatfield Old Town.

14 66.6 5 23.8 2 9.5 21

Bring forward the planned 
regeneration of High View.

14 66.6 7 33.3 0 0.0 21

Improve the environment around 
Parkhouse Court, the Galleria and 
Harpsfield Broadway.

11 55.0 9 45.0 0 0.0 20

Respondents were given the opportunity to comment on the town centre projects:

Comment Total

Improvement to the town centre is needed 4

Traffic on Comet way needs to be addressed 2

Comments received included:

“I think the centre of Hatfield requires more urgent attention and its (relatively) more central location should 
be the focal point of the regeneration”

“There is potential to make the area around Parkhouse Court a much more positive centre - traffic on Comet 
way would need to be addressed”
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Place Making

Place Making Objectives
Respondents were asked if they agreed with the following place making objectives, over three quarters felt 
that ‘using public realm investment to create better spaces around the town, following the example at Hatfield 
Station’ was a great idea.  Two thirds of respondents also agreed with ‘use art, signage and cultural investment 
to help improve the identity and image of the town’.

Great Idea Not Sure Not Keen Total

Total % Total % Total %

Use public realm investment to create 
better spaces around the town, 
following the example at Hatfield 
Station.

17 80.9 3 14.3 1 4.8 21

Use art, signage and cultural 
investment to help improve the 
identity and image of the town.

14 66.6 4 1.9 3 14.3 21

Comments received included:

“Yes, strong identity and good quality public realm which is well designed for safety and visual appeal will 
help create a strong sense of Hatfield, and we do need better quality public space”

“The town’s aerospace heritage (indeed the nation’s aerospace history) is one of its most significant 
opportunities to re-establish an identity”  
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Place Making Projects
Respondents were asked if they agreed with the suggested place making projects.  Just over half of 
respondents agreed with the project to ‘develop coherent branding for the town which is reflected in iconic 
outdoor art interventions’. Exactly  60 percent of respondents agreed with ‘connecting the important areas of 
the town (Old Hatfield, the station, town centre, Galleria, university and business park) by delivering a series of 
public realm and art investment.’

Great Idea Not Sure Not Keen Total

Total % Total % Total %

Connect the important areas of the town (Old 
Hatfield, the station, town centre, Galleria, 
university and business park) by delivering a 
series of public realm and art investment.

12 60.0 6 30.0 2 20.0 20

Develop coherent branding for the town which 
is reflected in iconic outdoor art interventions.

9 51.9 8 38.0 4 19.0 21

Respondents were given the opportunity to comment on the place making projects:

Comment Total

Cycles routes should be prioritised 3

Comments received included:

“Improve the cycle path and walkways between bits of the town as a priority, copy what East Herts have 
done by putting artwork from school students in the subways.”

“With green arteries perhaps including cycle ways.”
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Transport and Movement

Transport and Movement Objectives
Respondents were very positive regarding transport and movement objectives with over 90 per cent agreeing 
with “improve the experience of walking and cycling, providing safe and convenient routes for residents and 
visitors”, “connecting the town with an ambitious, affordable and innovative long term public transport strategy” 
and “develop a green infrastructure strategy to encourage the use of green spaces and support healthy and 
active lifestyles”.  The least popular objective with over two thirds of respondents agreeing was to “break down 
the east-west A1M / Comet Way town division to improve connections across Hatfield”.

Great Idea Not Sure Not Keen Total

Total % Total % Total %

Improve the experience of walking 
and cycling, providing safe and 
convenient routes for residents and 
visitors.

20 95.2 1 4.8 0 0.0 21

Connect the town with an ambitious, 
affordable and innovative long term 
public transport strategy.

20 95.2 1 4.4 0 0.0 21

Develop a green infrastructure 
strategy to encourage the use of 
green spaces and support healthy 
and active lifestyles.

19 90.4 2 9.5 0 0.0 21

Break down the east-west A1M / 
Comet Way town division to improve 
connections across Hatfield.

15 71.4 4 1.9 2 9.5 21

Respondents were given the opportunity to comment on the transport and movement objectives:

Comment Total

Cycle infrastructure is important 4

Public transport improvements needed 3

Comments received included:

“Ultimately walking/green open spaces are important aspects in a community.  I see the priority here in 
terms of effective transport.  There has often been talk of a tramway and connecting eg St Albans to Welwyn 
via Hatfield”.

“Considering that buses have been cancelled you are further isolating our community so AS SOON AS 
POSSIBLE transport needs to be further improved for the local community, the elderly and for visitors to 
access Hatfield”.  
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Transport and Movement Projects
Respondents were asked if they agreed with the transport and movement projects as set out below.  Over 80 
per cent  agreed with the projects to “improve pedestrian and cycle routes fixing the gaps in existing networks 
and providing good quality “at-grade” connections and crossings”, “improve the bus service routes, based 
around ‘figure of eight’ idea that connect the town centre, railway station, High View, business park, Galleria, 
university campuses, Birchwood and potential future new centres and neighbourhoods” and “support a 
potential long term shuttle or rapid bus system along dedicated corridors which link the town’s centres”. Only 
half of respondents agreed with the idea of a “cycle-hire scheme for operation in Hatfield”.

Great Idea Not Sure Not Keen Total

Total % Total % Total %

Improve pedestrian and cycle routes fixing 
the gaps in existing networks and providing 
good quality “at-grade” connections and 
crossings.

17 85.0 3 15.0 0 0.0 20

Improve the bus service routes, based 
around ‘figure of eight’ idea that connect 
the town centre, railway station, High 
View, business park, Galleria, university 
campuses, Birchwood and potential future 
new centres and neighbourhoods.

17 85.0 2 10.0 1 5.0 20

Support a potential long term shuttle or 
rapid bus system along dedicated corridors 
which link the town’s centres.

16 80.0 4 20.0 0 0.0 20

Connect key town assets by delivering a 
series of public realm, way-finding and 
place-making initiatives.

5 71.4 2 28.6 0 0.0 7

Investigate a cycle-hire scheme for operation 
in Hatfield.

10 50.0 7 35.0 3 15.0 20

Respondents were given the opportunity to comment on the transport and movement projects:

Comment Total

Public transport improvements needed 7

Cycle infrastructure is important 3

Comments received included:

“Improve on the public transport, we have not invested in bicycles which I should imaging will mainly be 
used by students!”
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Housing

Housing Objectives
Respondents were asked if they agreed with the housing objectives. The objective to “deliver housing renewal 
in key areas to improve the housing stock” was most popular with 85 per cent of respondents agreeing. Both 
“supporting the idea of housing growth to help bring new residents to increase spend and use of local services 
to regenerate the town” and “reducing the impact of HMOs on residential neighbourhoods” were popular with 
just under three quarters of respondents agreeing.

Great Idea Not Sure Not Keen Total

Total % Total % Total %

Deliver housing renewal in key areas 
to improve the housing stock.

17 85.0 2 10.0 1 5.0 20

Reduce the impact of HMOs on 
residential neighbourhoods.

14 73.6 5 26.3 0 0.0 19

Support the idea of housing growth 
to help bring new residents to 
increase spend and use of local 
services to regenerate the town

15 71.4 5 23.8 1 4.7 21

Respondents were given the opportunity to comment on the housing objectives:

Comment Total

Questioned what HMO means 4

HMOs are a negative impact on the community 3

Affordable/starter homes are needed 3

Comments received included:

“Too many HMO’s they have a huge negative impact on the community. As they do not live there long they 
do not take care of the areas”.

“I do think new neighbourhoods need to be part of the town, not satellite villages”
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Housing Projects
Respondents were asked if they agreed with the following housing projects set out below. Just over 95 per 
cent of respondents agreed with the project to “ensure that any housing growth sites allocated through the 
Local Plan are well connected to the rest of the town, use land efficiently and provide high quality physical and 
social infrastructure”. Just over half of respondents agreed with the project to “deliver higher density residential 
development in key locations, notably the town centre, High View and around Hatfield Station, to help increase 
footfall and attract investment”.

Great Idea Not Sure Not Keen Total

Total % Total % Total %

Ensure that any housing growth sites 
allocated through the Local Plan are well 
connected to the rest of the town, use land 
efficiently and provide high quality physical 
and social infrastructure.

20 95.2 1 4.8 0 0.0 21

Look at opportunities to improve the 
housing stock, particularly in south Hatfield.

16 76.1 2 9.5 3 14.3 21

Champion emerging designs for low cost 
sustainable housing to develop a test case 
in Hatfield.

12 57.1 8 38.1 1 4.8 21

Deliver higher density residential 
development in key locations, notably the 
town centre, High View and around Hatfield 
Station, to help increase footfall and attract 
investment.

11 52.3 6 28.6 4 19.0 21

Respondents were given the opportunity to comment on the housing projects:

Comment Total

Agreed that housing is needed 3

Comments received included:

 “Housing is required but at the same time facilities like dentists, hospitals, GP surgeries are required too”.

“Need a balance of housing provision - want some high quality as well as affordable”.
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Community Infrastructure

Community Infrastructure Objectives
Respondents were asked if they agreed with the community infrastructure objectives set out below. Over three 
quarters of respondents agreed with the identified objectives.

Great Idea Not Sure Not Keen Total

Total % Total % Total %

Improve the provision and location 
of the leisure and fitness offer within 
Hatfield, to deliver quality services 
and support healthy living.

17 80.1 2 9.5 2 9.5 21

Support the growth of the social, 
leisure and night time economy 
that meets the needs of both local 
people and the student population.

16 76.1 3 14.3 2 9.5 21

Recognise arts, heritage, sports 
and culture, including digital culture, 
as a key driver for community and 
physical regeneration.

16 76.1 4 19.0 1 4.8 21

Comments received included:

“Any leisure activity facility needs to be at an affordable cost to all.  The current cost of using Hatfield 
swimming pool is restrictive…..”

“Yes more social and leisure facilities are required. Not much at the moment so have to go into London.”
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Community Infrastructure Projects
Respondents were asked if they agreed with the community infrastructure projects as set out below.  The 
projects were broadly supported with three quarters of respondents agreeing with “exploring the feasibility of 
delivering a community multiservice centre potentially offering community spaces, arts / art house cinema / 
theatre, health and conferencing”.  Around two thirds of respondents agreed with “exploring the feasibility of 
providing pop-up retail units for arts and fashion students at the University and College” and “establishing a 
positive and open mechanism for greater student and resident integration across projects and activities”.

Great Idea Not Sure Not Keen Total

Total % Total % Total %

Undertake an assessment of the existing 
leisure portfolio to identify opportunities for a 
rationalised and enhanced offer.

5 83.3 0 0.0 1 16.6 6

Undertake an assessment of wider public 
sector assets to determine opportunities for 
service delivery efficiencies and integration.

5 83.3 1 16.6 0 0.0 6

Explore the feasibility of delivering a 
community multiservice centre potentially 
offering community spaces, arts / art house 
cinema / theatre, health and conferencing.

15 75.0 4 20.0 1 5.0 20

Explore the feasibility of providing pop-up 
retail units for arts and fashion students at the 
University and College.

14 66.7 5 23.8 2 9.5 21

Establish a positive and open mechanism 
for greater student and resident integration 
across projects and activities.

13 65.0 6 30.0 1 5.0 20

Respondents were given the opportunity to comment on the community infrastructure projects:

Comment Total

Pop up retail units should be for all, not just students 2

Comments received included:

“A way of showcasing and attracting people to pop up retail units would be good”

“Explore the feasibility of providing pop-up retail units for arts and fashion students at the University and 
College.  What about the residents’ don’t they get a look in?”    
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Business and Enterprise

Business and Enterprise Objectives
Respondents were asked if they agreed with the business and enterprise objectives as set out below.  The 
objectives were well received with 85 per cent of respondents agreeing.

Great Idea Not Sure Not Keen Total

Total % Total % Total %

To retain and expand the existing 
business community in Hatfield.

6 85.7 1 14.2 0 0.0 7

Ensure residents are skilled and 
able to connect to employment 
opportunities in and around Hatfield.

18 85.7 2 9.5 1 4.8 21

Create opportunities and physical 
space for local enterprise and 
business start-ups (including post 
university entrepreneurship) to 
emerge, grow and be retained in 
Hatfield.

17 85.0 2 10.0 1 5.0 20

Comments received included:

“Equally as essential as decent housing, I think the community will respond to the skills needs as small 
business is generated”.

“Help the local community - business start-ups by local residents”
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Business and Enterprise Projects
Respondents were asked if they agreed with the business and enterprise projects set out below.  The most liked 
projects, with over 85 per cent support was to “provide an integrated skills and training strategy linking schools, 
Oaklands College, the community, the University and business”. The least popular projects was to “support 
the long term expansion of the business park by identifying, allocating and protecting space” with over half of 
respondents agreeing.

Great Idea Not Sure Not Keen Total

Total % Total % Total %

Provide an integrated skills and training 
strategy linking schools, Oaklands College, 
the community, the University and business.

18 85.7 3 14.3 0 0.0 21

Provide small business support by ensuring 
the provision of flexible and affordable 
business units, including identifying potential 
sites.

16 76.2 5 23.8 0 0.0 21

Support the delivery of a convergence / 
digital lab innovation centre in the town, that 
is a centre for digital and visual art ideas and 
company start-ups, building on University of 
Hertfordshire’s world class recognition in this 
area.

14 70.0 5 25.0 1 5.0 20

Support the long term development of a 
bio-science park, in collaboration with and in 
close proximity to the university.

13 61.9 6 28.6 2 9.5 21

Support the long term expansion of the 
business park by identifying, allocating and 
protecting space.

12 57.1 8 38.1 1 4.8 21

Comments received included:

“In order to link to Oaklands College there needs to be a safe walking and cycling route along the A1057 
from the College to the Business Park via the University”. 

“Don’t know what “the convergence/digital lab innovation centre” is.  It sounds funky though”.
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6. Stakeholder Events

Stakeholder Briefing 
Session
The briefing session targeted key 
public and private stakeholders 
in Hatfield as a launch to the 
consultation. It was introduced 
by Hertfordshire University Vice 
Chancellor Quintin McKellar, the 
Chairman of the Hatfield Vision 
Partnership.

Nexus Planning alongside Kevin 
Murray Associates outlined 
the findings of the consultation 
undertaken in October/November 
and introduced the Hatfield 2030+ 
vision, themes and project ideas, 
which were also illustrated on 
exhibition panels.

Stakeholders were invited to 
view the exhibition boards and 
to ask questions and discuss 
the propositions with the 
representatives of the planning 
and design team.

During discussion and the 
presentation the following was 
discussed:

Placemaking

• Idea for a museum to 
remember the aerospace 
industry amongst other 
key town attributes as an 
appropriate tourist attraction for 
the town.

• Suggestion that small scale 
initiatives will play a key part 
in the initial stages of the 
project and make a high impact 
difference. For example, lighting 

darker streets / routes and 
improvements to the public 
realm in the rest of the town to 
match that in the business park. 

Transport and Movement

• The bus network that exists is 
complicated and ineffective, it 
needs to be simplified.

• Too much surface car parking 
exists in Hatfield (town centre) – 
but careful thought needs to go 
into the need for replacements 
or alternatives to ensure 
patronage is not lost.

• Is it feasible to reduce road 
capacity in favour of bus / cycle 
ways, what will the impact be on 
the vehicle network?  

Governance

• Proposals need to be ambitious 
but realistic and deliverable.

• Social media in Hatfield is well 
used and should be drawn up 
on for project inspiration

• The event was attended by a 
number of Borough Councillors, 
Hatfield Town Council, Welwyn 
Hatfield District Council and 
Hertfordshire County Council 
officers, WelHatCycling, Old 
Hatfield Residents Association, 
Gascoyne Cecil Estate, 
Goodmans Business Parks and 
Land Securities (who manage 
the Galleria) amongst other 
groups and businesses in the 
town.
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University Drop-in Session
In addition to the drop-in events and 
questionnaire based consultation, 
we held a targeted stakeholder event 
at the University of Hertfordshire 
College Lane Campus on the 6th 
April. This was intended to engage 
with staff at the University and 
identify connections with different 
departments who could support 
projects in the town, as well as 
allowing those who work and live 
in the town the chance to find out 
about the project.

An array of staff from different 
departments attended including 
administrative, ICT, Art, Life 
Sciences, Sustainable Communities 
as well as a member of the student 
union.

A range of different suggestions were 
made by members of staff at the 
university, including:

Placemaking

• Combined art program with 
surrounding towns (St Albans was 
mentioned). This could see cross 
promotion of events and bring 
more people into Hatfield. 

• Create more Public art in the town, 
developing the aircraft history 
brand for Hatfield and use flags 
and colours.

• Create a museum or history hub for 
Hatfield.

Community Infrastructure

• A student good neighbours award 
scheme run by the University. This 
could promote awareness of the 
positive stories of neighbourliness, 
promoting better relationships in 
the future

• The creation of a resident/student 
liaison scheme to provide a 
clear channel of dialogue and 
project development between the 
University and the community.

• The Community Housing Trust 
and the Council run a stall at 
freshers week. This might increase 
awareness and consideration of 
the local community, particular for 
second and third years.

• More events in the town that have 
cross appeal to both students and 
local residents.

• Better promotion of public facilities 
available to Hatfield residents on 
the University campus. At present, 
this is not really advertised and 
could benefit both parties.

Business and enterprise

• The creation of small business 
accommodation in the town / 
business park to provide space 
for businesses emerging from the 
Universities incubation centre.

• Research, planning and investment 
in sustainable travel technology 
including electric vehicle charging, 
taxis, ‘end2end journey research’, 
car club location research.

• Use Hatfield as a ‘test bed’ for 
University departments across 

the social, technical, arts and 
environmental spectrum.

Transport and Movement

• Create a Bus interchange or 
‘destination’ in the town centre.

• Demolishing redundant garages to 
create space for parking / housing 
(garages too small for vehicles).

• Tackling Comet Way as a barrier 
running through the town.

• Tackle rough car parking by 
updating the infrastructure around 
the town to account for modern 
living and car usage. 
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7. Key Findings

The second stage of consultation 
set out to confirm the approach 
being proposed for Hatfield 
2030+ project. The findings 
from the public consultation and 
targeted stakeholder events have 
demonstrated a broad buy in to 
the overall vision, objectives and 
emerging projects. 

With a total of 130 questionnaire 
responses captured at public and 
targeted events as well as via the 
Hatfield 2030+ website, findings 
illustrate that the proposed 
direction of the town’s renewal is 
one which is suitably based upon 
the views and aspirations from the 
initial consultation, successfully 
demonstrating a community led 
approach.

Whilst there were some 
differences in responses between 
the shorter questionnaire (with 
a higher response rate) and the 
longer questionnaire, there are 
some overall messages for the 
direction of regeneration.

Town centre

Both the short and long 
questionnaire clearly identified 
improvement to the town centre to 
be the most critical and defining 
element of change for Hatfield, 
with around 90% of both sets of 
questionnaire results supporting 
change, including new homes. 
Significant improvement and 
change to the centre is necessary 
for the community to feel that 
regeneration has ‘happened’ and 
this is considered a priority above 
improving other centres, such 
as High View, Old Hatfield and 
Parkhouse Court.

 Transport and movement

Transport and movement was 
a strongly supported area of 
intervention, although broadly 
receiving a slightly higher 
level of support on the longer 
questionnaire. In particular was 
recognition of the need to remove 
subways and underpasses, which 
attract antisocial behaviour and 
are known weakness of the town 
and town centre. Addressing 
weaknesses in walking routes 
and pedestrian connections was 
very popular, similarly addressing 
bus routes (rated slightly above 
a shuttle type system). Tackling 
Comet Way severance was 
considered less important than 
other interventions. 

Business

Enterprise emerged as a highly 
popular topic. This focused more 
on enhancing local skills and 
supporting small businesses, 
including university start ups, 
rather than bigger initiatives 
around the business park or 
biosciences.  

Housing

The need for new homes was 
generally well supported, although 
the survey was not location 
specific, with almost 80% of 
short questionnaire respondents 
supporting the need for new 
homes. Housing renewal was 
identified as being marginally 
more popular than delivering new 
homes (in the long questionnaire).  

Art and culture

There was positive feedback 
about the role of art and culture 
in regenerating the town, 
although scoring more positively 
(around 75%) in reference to 
improving key routes rather 
than as a more general way to 
redefine the town (66%). There 
was some divergence across 
the questionnaire results with 
less support for ‘iconic art 
interventions’ than ‘general public 
realm improvements’. Anecdotally, 
there was concern that cosmetic 
improvements might come at 
a cost of more important and 
expensive investment. However, 
there was an over riding sense of 
needing to make Hatfield ‘look 
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better’. Lessons from other towns 
in the UK suggest that visible 
‘quick wins’ can be an important 
first phase of change as long as 
investment is sustained.

Community 

Providing modern community 
services as a principle received a 
high level of support, with the idea 
of providing a new multi service 
community hub in the town as 
being strongly supported. Other 
suggested projects had a more 
mixed response.

Governance and delivery

A key consultation output is the 
need for emphasis not only on 
long term challenging projects 
but also medium and shorter term 
local interventions to kick start 
change. It was recognised that 
smaller initiatives around scale 
place making and way finding 
could signal change – building 
on regeneration around the 
railway station and recent facade 
improvement to town centre 
shops and flats.
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Appendix 1: Short 
questionnaire

www.hatfield2030.co.uk

Hatfield 2030+ is about defining a long term vision 
for Hatfield and the key actions to get us there.

The Hatfield 2030+ team have reviewed the results of over  
800 questionnaires received in autumn 2015 to identify 
a series of emerging themes and project ideas to help 
shape Hatfield to 2030 and beyond.

Have we got it right? Fill out this form or go online 
for a more detailed survey. 

Have your say

Hatfield 2030+ Unlocking our potential
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www.Hatfield2030.co.uk | Facebook: www.facebook.com/Hatfield2030 |Twitter: @Hatfield2030.co.uk | Email: team@hatfield2030.co.uk

HEADLINE OBJECTIVES - What do you think about the main objectives for the future of Hatfield? Great 
idea

Not sure Not keen

Making sure all of Hatfield’s centres are linked up and are places people want to visit in the day and at night, including 
Hatfield town centre

Providing a range of new and improved housing for residents, across the housing ladder

Promoting an environment for business and enterprise, ensuring the space and skills for business to grow and stay

Reducing car dominance and providing high quality walking and cycling routes and efficient public transport

Regenerating the town through art, culture and place making, to redefine Hatfield’s identity

Providing modern 21st century community services, across education, leisure, sport and culture

Have your say - or go online for a more detailed feedback form

Do you have any comments?

 PROJECT IDEAS - What do you think about the initial project ideas for the future of Hatfield? Great 
idea

Not sure Not keen

A long term strategy for the town centre which brings in new uses and activities, including new housing

Using art and design to improve the look and feel of Hatfield, particularly along key routes such as the station to town 
centre, Galleria and university

Prioritising pedestrians, making crossing roads easier and safer and removing subways, particularly at Queensway 
and Comet Way

Developing a new exciting community building as a focus for enterprise, arts, culture, digital art, community 
activities and local services

A new strap line for Hatfield? Great 
idea

Not sure Not keen

What do you think about the strap line “Hatfield - Unlocking our potential”?



32

Appendix 2: Full 
questionnaire

Hatfield 2030+ is a project funded by public and private sector organisations across 
Hatfield. Its aim is to bring together the community and key stakeholders to develop 
shared priorities to attract and target public and private sector investment for the next 
20 years and beyond.

We received over 800 responses to our initial survey in October 2015 and have used 
those to set out an emerging vision, themes, objectives and project ideas. We want 
your feedback on these ideas now to make sure we are getting these right.

There are 8 sets of questions in this questionnaire. You can skip to the end to finish the survey at any time. It should 
take 5-10 minutes to complete the questions. The question sets cover:

1)     About you
2)     Testing the vision for Hatfield
3)     Testing ideas on Hatfield town centre
4)     Testing ideas on identity and placemaking
5)     Testing ideas on walking, cycling and transportation
6)     Testing ideas on housing for Hatfield
7)     Testing ideas on community and infrastructure
8) Testing ideas on business and enterprise

There is also a space for general comments at the end of the survey.

There a number of events planned around the town, offering residents and stakeholders the opportunities to 
feedback about the emerging vision and projects:

• Hatfield Market – 27th February 2016 (10am - 1pm)
• University of Hertfordshire (The Forum, College Lane Campus) – 4th March 2016 (11am - 4pm)
• Hatfield Farmers Market – 5th March 2016 (9am - 12pm)

The project is being sponsored by the Hatfield Renewal Partnership which is made up of Welwyn Hatfield Borough 
Council, Hertfordshire Local Enterprise Partnership, University of Hertfordshire, Hatfield Town Council, Goodman 
Business Parks, Welwyn Hatfield Community Housing Trust, Oaklands College, Finesse Leisure, Gascoyne Cecil 
Estates, Hertfordshire County Council, Welwyn Hatfield Chamber of Commerce and the Galleria.

About you

If you would like to be kept informed about the project 
please provide us with your e-mail or postal address

Postcode

Email

Name

Address

Tell us about yourself 

I live locally 

I work locally 

I’m visiting 

Other - please specify

Which age group do you belong to

Under 16    16-24         25 - 40         41 - 65

Over 65

You are

Female           Male           Prefer not to say
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Proposed Vision Statement

Do you have any comments on the strap line “Hatfield - Unlocking our potential”?

Do you have any comments on the vision statement?

Objectives & Emerging Projects

Please indicate whether you support the objectives and project ideas and provide any comments below

1. Hatfield Town Centre: Delivering sustainable and successful centres across the town, including the town 
centre

Town Centre objectives Great Idea Not Sure Not Keen

Strengthen the town centre and its role as part of Hatfield’s retail, leisure and 
community service provision.

Reinforce a multi-centred approach to the provision of key services.

Comments

Project Ideas Great Idea Not Sure Not Keen

Establish a long term development strategy for the town centre based on 
residential led mixed use redevelopment of key sites alongside shorter term 
place-making interventions.

Continue the planned renewal of Hatfield Old Town.

Bring forward the planned regeneration of High View.

Enhance place-making around Parkhouse Court, the Galleria and Harpsfield 
Broadway.

HATFIELD - UNLOCKING OUR POTENTIAL

“Hatfield 2030: a well connected, distinctive and multi centred town with a renewed ‘New Town’ 
pioneering and entrepreneurial spirit.

A town that re-balances economic growth and world class education assets with new and rejuvenated 
housing, excellent community, culture, retail and leisure facilities and a series of well connected urban 
centres”
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Comments

2. Identity and placemaking: Prioritising place making, culture and identity

Placemaking objectives Great Idea Not Sure Not Keen

Use public realm and place-making to define and regenerate key routes and 
safe, quality spaces.

Improve the identity of the town through new signage, public art and cultural 
activities.

Comments

Project ideas Great Idea Not Sure Not Keen

Develop coherent branding for the town potentially driven and defined by 
iconic public art.

Connect key town assets by delivering a series of public realm, way-finding 
and place-making initiatives.

Comments

3. Walking, cycling and transportation: Sustainable movement and improved navigation around the town

Transport and movement objectives Great Idea Not Sure Not Keen

Improve the experience of walking and cycling, providing safe and 
convenient routes for residents and visitors.

Connect the key and diverse areas of the town with an ambitious, affordable 
and innovative public transport strategy.

Break down the east-west town division to improve connections across 
Hatfield.

Create a well-connected green infrastructure strategy to encourage the use 
of green spaces and support healthy and active lifestyles.

Comments
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Project ideas Great Idea Not Sure Not Keen

Connect key town assets by delivering a series of public realm, way-finding 
and place-making initiatives.  This would include changes to currently 
unattractive and unsafe routes, in favour of pedestrian priority, safe, 
overlooked active frontage, sustainable transport priority and green routes.

Improve pedestrian and cycle routes fixing the gaps in existing networks and 
providing better quality connections and crossings.

Investigate a cycle-hire scheme for operation in Hatfield to connect assets.

Improve the bus service routes, based around ‘figure of eight’ routes that 
connect the town centre, railway station, High View, business park, Galleria, 
university campuses, Birchwood and potential future new centres and 
neighbourhoods.

Support a potential long term Rapid Transit system along designated 
corridors which link high density centres and key transport hubs. Focusing 
initially on the east-west route from the railway to the Business Park via the 
existing town centre and Galleria; but with potential extensions out to other 
centres including the University.

Comments

4. Housing for Hatfield: Providing new and improved housing to offer the full range of the housing ladder

Housing Objectives Great Idea Not Sure Not Keen

Accommodate housing growth to the benefit of the town as a whole, 
integrating new neighbourhoods with the existing community as part of a 
single town approach.

Deliver housing renewal in key areas to diversify both tenure and type for 
residents.

Reduce the impact of HMOs on residential neighbourhoods and maximise 
the provision of dedicated student accommodation.

Comments

Project ideas Great Idea Not Sure Not Keen

Ensure that allocated housing growth sites are well connected to the rest of 
the town, use land efficiently and provide high quality physical and social 
infrastructure.

Deliver higher density residential development in key locations, notably the 
town centre, High View and around Hatfield Station, potentially incorporating 
student living.

Identify key locations and exemplar methods for housing renewal 
interventions, notably in south Hatfield.

Champion emerging designs for low cost sustainable housing to develop a 
test case in Hatfield.
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Comments

5. Community infrastructure: Creating social and community infrastructure fit for the 21st Century

Community infrastructure objectives Great Idea Not Sure Not Keen

Improve the provision and location of the leisure and fitness offer within 
Hatfield, to deliver quality services and support healthy living.

Support the growth of the social, leisure and night time economy that meets 
the needs of both local people and the student population.

Recognise arts, heritage, sports and culture, including digital culture, as a key 
driver for community and physical regeneration.

Comments

Project ideas Great Idea Not Sure Not Keen

Undertake an assessment of the existing leisure portfolio to identify 
opportunities for a rationalised and enhanced offer.

Undertake an assessment of wider public sector assets to determine 
opportunities for service delivery efficiencies and integration.

Explore the feasibility of delivering a community multi-service centre 
potentially offering community spaces, arts / art house cinema / theatre, 
health and conferencing.

Provide pop-up retail units for arts and fashion students at the University and 
College. 

Establish an improved means for greater student and resident integration 
through projects and activities.

Comments

6. Business and enterprise: Promoting an environment for business and enterprise

Business and enterprise objectives Great Idea Not Sure Not Keen

Create opportunities, physical space and technological infrastructure for local 
enterprise and business start ups (including post university entrepreneurship) 
to emerge, grow and be retained in Hatfield.

To retain and expand the existing business community in Hatfield.

Ensure residents are skilled and able to connect to employment opportunities 
in and around Hatfield.
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Comments

Project ideas Great Idea Not Sure Not Keen

Support development of a bio-science park, in collaboration with and in 
close proximity to the university.

Provide SME support by ensuring the provision of flexible and affordable 
business units, including identifying potential sites. 

Support the long term expansion of the business park by identifying, 
allocating and protecting space.

Provide an integrated skills and training strategy linking schools, Oaklands 
College, the community, the University and business.

Support the delivery of the a convergence / digital lab innovation centre.

Comments

Further comments


